OUR PRODUCTS

At Coca-Cola Andina we offer products that our consumers enjoy and value,
always guaranteeing safety and quality. We are committed to the health and
wellbeing of the communities where we operate and we act on this commitment

through five strategic pillars:

MORE OPTIONS
TO CHOOSE FROM

We are continuously expanding
our portfolio to offer a wide
variety of beverages, tailored
to consumers’ needs and
preferences.

+ We continually add new product categories, such as “electrolyte
drinks,” an option catered to consumers’ advanced hydration needs.

« We have incorporated sugar-free or low-sugar versions of soft drinks
and stills (waters, juices, energizers and isotonic drinks).

« We offer affordable alternatives such as returnable plastic and glass
bottles, and returnable water jugs in some operations.

FOCUS ON
SUGAR FREE
BEVERAGES

We actively promote the consumption
of sugar-free or low-calorie beverages,
as well as the “stills” category (waters,
juices, energy and isotonic drinks).

2024

Of the total volume of
non-alcoholic beverages sold:

36,40/0 > were sugar-free

or reduced-sugar
products.

230/0 ......... » were from the

“stills” category.

We have reduced
the “kilocalories per

200 ml” indicator by
31% since 2016.

Eighty-one percent of SKUs in
Chile, 43% in Argentina, 36% in
Brazil and 32% in Paraguay are

low- or sugar-free products.

INNOVATION

IN PRODUCT
AND PROCESS
DEVELOPMENT

Innovation is key to our strategy and
is a fundamental part of every brand
we sell. The Coca-Cola Company
(Tccce) develops and reformulates
its products to meet the needs of our
consumers, improving their taste and

caloric content.

We have also incorporated new
technologies in our production plants,
integrating hot-fill and aseptic lines,
which increase product quality by
reducing the use of preservatives and

better preserving nutrients.

Ades plant in Argentina and
a new facility in Mendoza to
bottle returnable beverages, a
more affordable alternative for

consumers that also boasts a

lower carbon footprint.
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SUITABLE PORTIONS

AND TRANSPARENT
LABELING

We support health
department
recommendations that
no more than 10% of a

person'’s total daily calories

should come from added

We also comply with labeling
regulations in the four countries
where we operate, including
front labeling, to provide clear

information for consumers to

make informed decisions.
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sugars, thus promoting
more responsible sugar
consumption.

- > This is why we offer a
variety of product formats
for each occasion, from:
family size to individual
servings for personal

consumption.
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ACTIVE AND
HEALTHY
LIFESTYLES

We promote healthy lifestyles and help
our consumers with all their hydration and

nutrition needs.

Maximum hydration: Our portfolio ranges
from waters in various formats to sports
drinks like Powerade containing the four
essential electrolytes (sodium, potassium,
calcium and magnesium), and electrolyte

drinks like Fastlyte.

More nutrition: Our plant-based beverage,
Ades, is lactose-free, gluten-free and
contains no preservatives or artificial
colors, thanks to an aseptic manufacturing
process. The Ades Frutales and Ades
Semillas lines are fortified with essential

vitamins and minerals.

GUARANTEED QUALITY AND FLAVOR

Sensory Analysis Program: We regularly evaluate
the organoleptic properties of our products through
voluntary test groups, ensuring a sensory experience

that meets consumer expectations.

FSSC 22000 Certification: We operate under
this international food safety standard in all our
facilities, complying with HACCP principles and

local regulations.



